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How SMEs Are Democratizing
Access to The i r Da ta
SAP BusinessObjects Edge Solutions Make Bl Reliable and Affordable for
Small Businesses and Midsize Enterprises

by Dr. Prasad Akella, SAP

In the inaugural "SME Insights" column, SAP's Prasad Akella explored the solutions
within SAP's portfolio that best fit the diverse needs of small businesses and midsize enterprises
(SMEs).' In this installment, he shines light on key components of the portfolio —SAP Business-
Objects Edge Business Intelligence (Bl) software and SAP BusinessObjects Edge Rapid Marts
packages —and discusses how they address SMEs' information management and Bl needs by
offering customer examples.

SMEs face three key challenges that impede
their ability to malce good, data-driven decisions.
The first challenge is ensuring the integrity of
information. An Economist Intelligence Unit
study revealed that more than 70% of companies
say that accurate and timely data improves their
customer relations and sales processes.'^ In fact, the
study found that data accuracy was reported as
“very important,” gamering nearly twice as much
interest as the level of detai l wi thin that data.

The second challenge is democratizing the
availability of information; broader access to
b e t t e r i n f o r m a t i o n d r i v e s b e t t e r d e c i s i o n s .

And the third challenge is controlling the cost
of ownership by reducing the IT resources
required to successfully deploy and maintain Bl
solutions. Pre-integration with other business
management systems, such as SAP ERP and SAP
Customer Relationship Management (SAP CRM),
and pre-packaging are great ways to control
deployment and ongoing mnning costs.

To overcome these challenges, SAP Business-

Objects Edge solutions provide acomprehensive

set of offerings specially packaged and priced for
SMEs. The solutions provide capabilities that help
companies ensure information integrity, trans¬
form decision malting, and optimize business
performance. For example, SAP BusinessObjects
Edge solutions that address Bl, information
management, and data warehousing (see Figure 1)
a re ava i l ab le i n f ou r i nc remen ta l ve r s i ons :

●SAP BusinessObjects Edge Bl, standard pack¬
age, includes capabilities such as dashboards,
reports, flexible ad hoc queries and data explo¬
ration, and advanced analyses to address most
Bl requirements.

■SAP BusinessObjects Edge Bl, version with
data integration, adds data extraction, trans¬
formation, and loading (ETL) capabilities to
the standard package.

■SAP BusinessObjects Edge Bl, version with
data management, adds data matching, de-
duplication, cleansing, and address validation
capabilities to the version with data integration.

"SAP BusinessObjects Edge Rapid Marts pack¬
ages are prebuilt data integration packages
that provide line-of-business database schemas,
semantic layers, reports, and dashboards for the
ERP ftmctionality in, and the CRM functionality
add-on for, SAP Business All-in-One solutions.

Dr. Prasad Akella {prasad,
akella@sap.com) is Vice
President and Head of SME

Marketing at SAP, responsible
for marketing SAP's portfolio of
business management and
business analytics solutions to
small businesses and midsize

enterprises. Prior to joining SAP,
he held abreadth of roles,
spanning from research and
development, to engineering, to
business development and sales.
Prasad is aco-founder of the

social network pioneer Spoke
Software. He holds aPh.D. from

Stanford University, where he
was aMeakin fellow; an MBA
with highest distinction from the
Ross Business School at the

University of Michigan; and a
BS from IIT Madras. He holds
three seminal patents in social
networks and fraud detection.

I

'See "SAP's Best-Kept Secret" in the April-June 2011 issue
of SAPinsider (sapinsider.wispubs.com).

^Economist Intelligence Unit, “Leveling the playing field:
How companies use data for competitive advantage"
(January 2011).
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Get the Right Information with
Minimal IT Support
Aleading midsize manufacturer of equipment
and wound management products for hospitals
and nursing homes has over two dozen product
managers and sa les d i rec tors who use SAP

BusinessObjects Edge BI to monitor trends and
v a r i a n c e s i n d a s h b o a r d s a n d d r i l l d o w n t o t h e

region, state, city, market segment, and product
line levels to analyze the gap between targets and
performance. These business users identify the
“why” behind aparticular trend or calculate
customer/product profitability on the fly by
easily developing BI queries themselves. And
since SAP BusinessObjects Edge BI is available

pre-integrated with SAP Business All-in-One, the

manufacturer needs only one part-time IT team
member to support its BI environment. This is an
example of how business users at midsize organi¬
zations can develop these insights without the
need fo r ded ica ted IT.

Ana ly t i c app l i ca t ions
■SAP BusinessObjects Edge

a n a l y t i c a p p l i c a t i o n s m c e , r i s k ,
and compl iance
●S A P B u s i n e s s O b j e c t s A c c e s s

C o n t r o l , v e r s i o n f o r m i d s i r e
c o m p a n i e s

●S A P B u s i n e s s O b j e c t s G l o b a l
Tr a d e S e r v i c e s , v e r s i o n f o r
m i d s i z e c o m p a n i e s

G o iEn te rp r i se per fo rmance
m a n a g e m e n t
●S A P B u s i n e s s O b j e a s E d g e

Planning and Consolidanon
●S A P B u s i n e s s O b j e c t s E d g e

S t r a t e g y M a n a g e m e n t X0 ?

\/̂ ^Business*'\ =A n a l y t i c s ^Business inte l l igence
■S A P B u s i n e s s O b j e c t s

E d g e B I , s t a n d a r d p a c k a g e
E n t e r p r i s e i n f o r m a t i o n
m a n a g e m e n t
■SAP BusinessObjects Edge BI,

v e r s i o n w i t h d a t a i n t e g r a t i o n
■SAP BusinessObjects Edge BI,

v e r s i o n w i t h d a t a m a n a g e m e n t

E x e c u t e
\ t »

P e r fo r m a n c e

D a t a w a r e h o u s i n g
●SAP BusinessObjects Edge Rapid Marts

packages

Edge BI, version with data integration, to consoli¬
date data into SAP BusinessObjects Edge Rapid
Marts to provide asingle, trusted version of the
truth. In less than 30 seconds, an employee can

be analyzing the business, and because there is
complete transparency of data lineage from the
30,000-foot level all the way back to the general
ledger entries, decisions are made faster and with
greater confidence in the accuracy.

FIGURE 1ASAP BusinessObjects
Edge solutions effectively
address SMEs' BI, information
management, and data
warehousing needs

Ensure the Integrity of Analysis with
High Data Quality
OraSure Technologies, a$75 million medical-device
and diagnostic-solutions manufacturer, originally
used spreadsheets to integrate data from the ERP
functionality in its SAP Business AD-in-One solution
and other sources. It now uses SAP BusinessObjects

Success on the Edge
T h e s u c c e s s o f t h e s e c u s t o m e r s s h o w s t h a t S A P

BusinessObjects Edge solutions address some of
the top challenges SMEs face in maldng data-
driven decisions. SMEs across the globe are
choosing these solutions; for more information,
please visit www.sap.com/sme. □

Q&A with SAP's John Wilkinson: An Exec's Perspective on SME Needs
the business grows, the number and
complexity of spreadsheets increase,
and so do maintenance and security
c o s t s . A n d b e c a u s e s o m u c h t i m e i s

spent gathering and validating data,
business users don't have timely access
to information needed to respond to
changing conditions.

Prasad Akella recently caught up with John Wilkinson, SAP's
Vice President of Business Analytics for Global Ecosystem and
Channels, to get his perspective on the SME market. Here are
some highlights from their discussion.
Q: Based on your experience, what are the top challenges
SMEs are facing in making good, data-driven decisions?

A: When Ispeak with SMEs, they usually cite three challenges:
■Ensuring information integrity —accessing all their data,

validating its accuracy, and maintaining consistency
■Democratizing information availability —making it easy

for business users to access trusted data and perform their
own analyses

●Controlling cost of ownership —deploying and maintaining
s o l u t i o n s w i t h l i m i t e d r e s o u r c e s

John W i l k i nson

Vice Pres ident

Business Analytics
Global Ecosystem
and Channe ls

SAP

Q: Why do you think SMEs are
adopting SAP's BI solutions?

A: Akey driver is that our solutions are
complete, affordable, and pre-integrat¬
ed with SAP and non-SAP solutions. Customers can implement
them easily and predictably. For example, aEuropean profes¬
s i o n a l s e r v i c e s fi r m u s e d o u r i n f o r m a t i o n m a n a g e m e n t
capabilities to reduce the average time needed to produce a
mailing list from 20 hours to 1hour. ANorth American high-
tech firm reduced the IT staff needed to support BI by 50% by
using our comprehensive pre-integration capabilities.

Q: Why do these challenges exist?
A: One of the main reasons is that SMEs often start out using
spreadsheets for business analysis. These spreadsheets are noto¬
riously error-prone, resulting in poorly informed decisions. As
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